 (Hendee, Stankey, and Lucas 1978 
Information as a Use Redistribution Tool
The use of information to redistribute use is a particularly appealing approach (Fazio 1979 (Lucas 1975 The sample of horse users was small, but the proportion reporting that their choice of trailhead was influenced was higher than for hikers. This is the opposite of the hypothesis, although the differences fall short of statistical significance (table 5) .
Hypothesis: A smaller proportion of local people will report choices influenced by the brochure than will nonlocal people.
The association of place of residence with strength of the brochure's influence was not particularly strong ( Visitors were also asked why they rated the brochure as they did. The trailhead location information was described as "generally useful" by 45 percent; 16 percent said it was useful because signs were poor. About 1 9 percent said it was not useful to them because they already knew the way, and 1 2 percent said it was PUBLICATIONS CITED
